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1. Fill up strictly the following details on your answer book
a. Name of the Examination : BACHELOR OF COMMERCE

(FOURTH SEMESTER)

b. Name of the Subject : BUSINESS ADMINISTRATION- IV
c. Subject Code No : 2008000104040001

2. Sketch neat and labelled diagram wherever necessary.

3. Figures to the right indicate full marks of the question.

4. All questions are compulsory.

BACHELOR OF COMMERCE (FOURTH SEMESTER)

[Max. Marks:50 ]

Seat No:

Student’s Signature

Q.1

English Version Max. Ma
(A)  Choose right option

rks:50
10

(1) '‘Marketing means assigning standard of living to the society'-who has

given this definition?
(A) Filip Kotler (B) Paul Mazur
(C) Peter Drucker (D) Prof. R. S. Davar

(2) Who is included in government market?
(A) Central Government (B) State Government
(C) Local Government (D) All three

(3) What is the basic elements of marketing?
(A) Price (B) Physical Distribution
(C) Product (D) Promotion

(4) Which stage of the Product Life Cycle is more risky and expensive?
(A) Maturity Stage (B) Introduction Stage
(C) Growth Stage (D) Decline Stage
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(5) Which pricing policy should be adopted to gain quick entry into the
market?
(A) Fixed Price Policy
(B) Profit maximization Policy
(C) Lower Price policy than Competitors
(D) Very High Price Policy

(6) is Non-Personal Selling Art.
( A) Publicity (B) Advertising
(C) Personal Selling (D) Sales Promotion

(7) What is the process of dividing the entire market into small segments
keeping in mind certain standards?
(A) Marketing Mix (B) Pricing
(C) Market Segmentation (D) Branding

(8) What is the actions taken to get or increase sales called?
(A) Personal Selling (B) Publicity
(C) Advertising (D) Sales Promotion

(9) What is the sales history of a product from market entry to its end
called?
(A) Product Mix (B) Product Life Cycle
(C) products Differentiation (D) Product Development

(10) It is Systematic, critical and unbiased observation of entire
marketing process.
(A) Market segmentation (B) Marketing Audit
(C) Marketing Mix (D) Pricing

(B)Fill in the blanks

(1) In a decision is taken regarding the quantity of a product to
be sold in the future.

(2) The sets of Product, Price, Physical Distribution, and Promotion is
known as

(3) Charging Different Prices for the same Product is Called

(4) The activity of obtaining editorial space in audio visual media Without
paying a price called

5) Is an attempt to reduce market risk.
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Q.2 Answer in brief (any Four)

(1) What is Marketing Management

(2) State the stages of Product Life Cycle.
(3) What is Personal Selling?

(4) State the methods of Pricing.

(5) What is Marketing Control?

(6) What is Branding?

(7) State four bases of Market Segmentation.
(8) Define Market Research.

Q.3 Explain in detail (any One)

(1) Explain the Scope of Marketing Management.
(2) State the Disadvantages of Online Retail Marketing.

Q4 (A)  Write short notes (any Two)

(1) Government Market

(2) Marketing Threat and Opportunity

(3) Elements of Marketing Mix.

(4) Difference between Advertising and Publicity

(B)Case Study

Hiren Plastic co. Ltd. is a company manufacturing plastic
buckets. The company sells 10,000 buckets per month at a price of Rs.
160. The company's total cost per bucket is 100. Monthly fixed cost is
Rs. 3,00,000. The company estimates that it can increase its sales by
40% without increasing the fixed costs. Based on market research, the
company has estimated that by reducing the selling price to Rs.10 from
Rs. 160 to Rs.150, its sales can increase to 12,500 buckets. Should Hiren
Plastics co, Ltd. reduce price up to Rs. 150?
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Q.1

Gujrati Version [Max. Marks:50 ]
(A) AR (A5 yie 52, 10
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(8) AUIRL Nudd] 5 delldl % UdlEl Ad M 2419 & dal 9] s&dly ?
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Q.3 AUlddR yHAdl. (AN A ¥s)
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